 
Marketing Plan Brief - Students must develop a structured Marketing Plan for a specific product or service of your choice.  
1. Introduction  
1. Company Mission and Objectives  
2. Competitor Analysis 
3. Customer Analysis  
2. Product Life Cycle:  
· Examine the Product Life Cycle of a range of products (minimum 2 products/services) from Introduction, Growth, Maturity to the Decline stage.  
· Include the role of new product development  
· Describe your product, its features, physical/psychological benefits  
· Design  
· Packaging and Labelling  
· Branding on the marketplace for the product of your choice.  
· Having compared a range of different products (minimum of 2) decided on one and develop your Marketing Plan for that particular product or service going forward 
3. Investigate the Marketing Mix further 
· Investigate and apply the Marketing Mix concepts  
· Tactics & Strategy  
· Price – pricing strategies, factors influencing pricing decisions, general pricing approaches.  
· + Process, People and Physical Environment (if service marketing) for your one product  
4. Promotional Mix/Communications Mix  
· Explore elements of the Promotional Mix or (Communication Mix) as it applies to your chosen products/services to include:  
· Advertising  
· Direct Marketing 
· Public Relations 
· Sales Promotions 
· Personal Selling 
· Sponsorship  
· The uses of digital marketing, social media etc. in promoting the chosen products or services.   
· Elements of the Promotional Budget e.g. percentage of sales, funds available, how to match the competition  
· How to apply an appropriate element of the Promotional Mix to develop an overall Integrated Promotional Plan for your chosen product  
5. Distribution/Place  
· Examine the role of Distribution (Place) in the Marketing Mix for your products/services to include:  
i. The function of a distribution channel – order processing, warehousing, etc. ·  
· The different types of distribution channels - Direct or Indirect, Producer to Consumer, Wholesales, Retailer, Agents, Sales Reps., etc.  
· Identify the appropriate distribution channel for your product or service  
· The influences of the distribution channel on the supplier and the end user  
· Explore the effect of the internet as a distribution channel  
 
6. Evaluation  
Explore how the Marketing Plan presented for your chosen products/services could be evaluated for its effectiveness in the marketplace. 
In completing your Marketing Plan, marks will be awarded for presenting the following:  
· Relevant information appropriately presented  
· Understanding and knowledge of chosen topic clearly demonstrated  
· Present relevant data and statistics that support the topics  
· Comprehensive evaluation of topic completed  
· Conclusion, Bibliography, Reference 

